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Writing a Supported Opinion 


 
Name: ________________________________________________ Date: _____________________

The chart below breaks down a supported opinion. The issue considered is the way teens are treated by store owners. The audience for this supported opinion will be teens. 
	Step
	
	Example

	1.
State your opinion on an issue. This becomes your thesis statement.
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	It isn’t fair to stereotype teens as being likely to steal from stores.

	
If your purpose is to bring about a change, then revise your thesis statement to show the result you want.
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	Teens should be treated with respect by store owners.

	2.
Support your opinion in several different ways:


Appeal to your audience
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	My local convenience store allows only two teens inside at a time. Last night, some of my friends had to wait outside in the cold!

	
Include arguments for the opposing point of view, and find ways to make these less convincing.
	
	Studies show that teens are often responsible for small thefts from stores. Treating every teenager like a thief is discrimination.

	
Use logic, facts, or views from experts.
	
	Many teens have money to spend and could be good customers. They won’t want to shop at stores where they aren’t respected.

	3.
Conclude by stating your thesis in a different way. If you want readers to take action, then suggest it here.
	
	Teens should be respected and not stereotyped. Spend your money only in stores where you are treated with respect!


Use the organizer on the next page to generate ideas you can use to create an outline for your supported opinion.

Writing a Supported Opinion 




	Purpose
	(
To persuade people to agree with my opinion

(
To get people to take action

(
To bring about a change

	Audience
	

	Issue or Topic
	

	My Opinion on the Topic (or the Change 
I Want to See)
	

	Possible Thesis Statement
	

	Supporting Points or Arguments

Write your ideas and then rate the strength of each one on a scale from 1 to 5.
(1 = weakest idea; 5 = strongest idea)
	Strength
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